
C A S E  S T U DY

EICOFF GUIDES TV ADVERTISERS INTO THE
DIGITAL ERA WITH THE BRIGHTROLL DSP

We look to the BrightRoll DSP to help us identify ways 

we can refi ne our audience targeting and ways we can 

use di� erent types of data.  
— Matt Cote, Vice President, Video Innovation, Eico� 

AT A 
GLANCE

GOAL 
Extend reach of broadcast 

television campaigns on 

digital via programmatic 

advertising.

SOLUTION
First-party data, audience 

targeting, and viewability 

solutions to reach the 

most relevant and valuable 

customers.

RESULTS 
Greater reach and 31% 

lift in viewability rates for 

programmatic campaigns 

through its BrightRoll 

partnership.

Direct response TV agency Eico�  was tasked with 
bringing one of its broadcast clients into the digital 
advertising age. Eico�  recognized that the client’s 
expectations were similar to what they had come to 
expect in television, namely running highly viewable 
ad placements.

Matt Cote, VP of Video Innovation at Eico� , 
identifi ed programmatic advertising as the best 
solution to manage multiple performance objectives 
and selected the BrightRoll DSP platform and 
service team to help plan and execute the campaign.

“We have had a long history with BrightRoll as the 
platform has grown and evolved over time,” Cote 
said. “And we have always been happy with the 
service, technology behind the user interface, and 
the fl exibility in terms of planning our campaigns.”

REACHING A NEW AUDIENCE

One of the primary drivers of Eico� ’s decision to 
choose the BrightRoll DSP was access to Audience 
Builder, a tool that enables advertisers to create 
custom audiences using fi rst-party, third-party, and 
proprietary Yahoo audience data.
“As we look across di� erent providers in the 
programmatic space, inventory can be a 
commodity,” Cote said. “Having that fi rst-party 
data asset and being able to activate against it is 
something in which we see incredible value.”

LIFT IN VIEWABILITY 
RATES FOR BRIGHTROLL 

CAMPAIGNS

+31% 

brightroll.com/dsp
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C A S E  S T U DY

Customer service is a huge factor, especially with programmatic advertising. While we 

consider ourselves experts in digital video, it’s great to have a strong partner to ride shotgun. 

Our close collaboration ensures we target and optimize our campaigns in real time.

— Matt Cote, Vice President, Video Innovation, Eico� 

The Chicago-based agency collaborated with 
its BrightRoll account team to identify the best 
combination of targeting, custom audiences, and 
optimization tools.

“We are really trying to extend that TV reach through 
our BrightRoll campaigns,” Cote said. “At the same 
time, we want to drive up all of those brand metrics 
for our clients.”

The BrightRoll DSP is designed to operate as 
an omnichannel, cross-device platform that lets 
advertisers run an entire strategy within a single 
campaign. Eico�  determined that the most 
important outcome was ensuring high viewability
for the duration of the campaign. 

“We have done a good job of making sure that we 
are reporting on and making changes to viewability 
or a particular placement to help drive stronger 
viewability rates than we ever had before,” Cote said. 

The BrightRoll DSP o� ers advanced optimization algorithms that let users set percentage thresholds for 
viewability, as verifi ed by Moat. Eico�  was able to achieve its goals by using this feature in combination with 
best practices for optimization and relevant audience targeting.

With the BrightRoll team’s expertise and the capabilities of its DSP, Eico�  successfully brought a traditional 
TV advertiser into the programmatic world—reporting viewability rates 31% higher than similar campaigns 
with other programmatic partners.

A WINNING COMBINATION

UNIFIED STRATEGY FOR SUCCESS
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